
3. It connects you with new customers

A good website alone won’t attract visitors if they 

don’t know your business exists. A well-designed 

website means more than just aesthetically pleasing 

design elements – it also means it is structurally 

designed to help clients find you on search engines.

Mobile-friendly websites with good navigation and 

regularly updated content can work wonders to help 

your SEO, and ultimately drive conversions.

4. It aids in lead generation

A website should help generate sales and leads for 

you. It should have multiple ways for visitors to get 

in contact with you to find out more about your 

products and services such as through contact 

forms, calls to action and newsletter sign-ups. These 

leads are crucial to attracting new business.

Build a great  
Website

1. It boosts trust and credibility

You have one chance to make a first impression. 

For those who haven’t heard of your business, your 

website will be a potential customer’s first touch 

point. A website with a strong design helps to 

strengthen your business’s overall image.  It takes 

about 50 milliseconds (ms) (that’s 0.05 seconds) 

for users to form an opinion about your website that 

determines whether they’ll stay or leave.  If you can 

build a website that’s built to highlight your credibility 

you’ll easily set yourself apart from competitors and 

gain new customers.

2. It helps explain your business to first-time 
visitors

The average time on site is around 15 seconds, which 

means your website needs to explain your products 

and services quickly and effectively. An goods 

website makes the most out of its homepage through 

text, imagery and videos. This means visitors can 

quickly understand your business and what you can 

offer.

It only takes an average 
of 0.05 seconds for 
users to form an opinion 
of a website
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5. It creates a halo effect on other marketing 
activities

While digital marketing has grown very rapidly in 

recent years, offline marketing is still essential to 

many businesses. A professionally designed website 

can complement all marketing efforts – both digital 

and offline – by giving you a place to direct prospects 

and clients.

Investing in website design, both for branding 

purposes and SEO, can help increase traffic, and 

drive more sales. 

SEO

Video

SEO Increases Organic Discovery & High-Quality 
Website Traffic

Organic visibility is key.  Search engine optimization is 

hyper-targeted and customer-centric therefore this 

leads to increased website traffic, and is an enormous 

benefit of SEO. 

A professionally managed SEO strategy will help 

serve your web pages to a precise and relevant 

audience via focused search queries. Organic 

visibility creates high-quality traffic to your website by 

servicing up your webpages to a user who is already 

looking for what you have to offer. 

These are your website videos, your YouTube 

channel, Reels, Stories and TikTok’s, promoted 

Google, Facebook and Instagram ads. The use of 

video for marketing is skyrocketing due to some key 

factors:

• Consumers Love them. Studies show that 

viewers remember 95% of a message when 

watching a video vs when they read text. It gives 

consumers greater value in a shorter period of 

time. 

91.5% if all searches 
never go beyond Page 1 
of Google

93% 90%

155.47% New Users

93%
of people have 
left a website 

because it didn’t 
display properly 
on their device

6,356

317.8 - 635.6

5% - 10%x

=

Visitors Avg. Conversion Rate

Estimated Calls

of people have 
left a website 

because it was 
badly designed

Google Organic Search Traffic

of people have 
left a website 

because it didn’t 
load fast enough
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6,356

$57,204

$9x

=

Visitors Avg. PPC Click

Paid Traffic Value
In the last 6 months

Clear Pixel Agency was able to drive top search 

engine rankings for this Reverse Logistics 

Company on major search engines, showing 

consistent growth in traffic and user engagement 

from the beginning of the campaign. The value 

of 6,356 visitors with an average cost-per-click of 

$9 brought and estimated $57,204 worth of paid 

search traffic through organic traffic. With an 

average 5% conversion rate those same visitors 

produced and estimated 317.8 phone calls to this 

Reverse Logistics Company in the span of six 

months.
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Multi-Platform 
Omnipresence

Let’s get to the point on this one - You NEED to be 

on multiple platforms with your marketing effort.   

Without being on multiple platforms you are missing 

an opportunity to diversify your presence, expand 

your reach, and grow a much larger audience.

Omnipresence is the main focus of this strategy. The 

goal is to be everywhere your potential customers 

are or could potentially end up being. If they see 

you on Facebook, they should see you on Instagram 

with a retargeting ad, then in their email inbox with a 

newsletter or email promotion.

By being omnipresence on each platform – you’re 

building the know, like, and trust factor that is 

priceless.

 84% of consumers 
say that they’ve been 
convinced to purchase a 
product or service after 
watching a brand’s video.

Video Marketing Statistics

• Videos keep people on the platforms longer – 

so the social networks make more ad revenue 

– which means they push videos more to 

their audiences.  In turn your ROI(Return On 

Investment) is much higher and you get the 

exposure for your business that you are craving.

• Marketing videos help build trust instantly. 

Effective marketing videos are also great at 

conveying a company’s services and products 

in the most conversational manner. Such videos 

offer good personalization and increase the 

customers’ trust in online purchases.

04

24%

89%

“Multi-Channel B2C Omni-Presence 
Campaigns Realize a 24% Greater 
ROI”

“of customers are retained by 
companies with omni-presence 
marketing strategies”

“Consumers redeem SMS delivered 
offers 10x more than other types of 
offers”

[

90% of users say that product 
videos are helpful in the 
decision making process

75% of executives watch work-
related videos on business 
websites at least once a 
week

50% of internet users look for 
videos related to a product 
or service before visiting 
a store.

76% of professional marketers 
and business owners 
report positive results with 
video

80% of online viewers recall a 
video ad they viewed in 
the past 30 days

46%
of marketers plan to add 
Facebook or YouTube 
videos to their content 
strategy this year
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Repurposing 
Content

Cross posting your content should be a part of your 

daily mix. You don’t have to post each post on each 

platform every day – but we always encourage and 

practice this method with all of our clients.

Post a video on Instagram one day, upload it to your 

Facebook the next day, use it as a Pinterest story 

another day.

05 Typically you’ll have different audiences on each 

platform with a little bit of audience overlap so 

essentially – even though it’s one piece of content, it’s 

being seen by different audiences on each platform.

If you’re wondering how people feel about this –we 

polled our Marketing Research Group and asked for 

their input. The overwhelming response was that 

87% of people are not bothered by seeing the same 

content posted on multiple platforms.

Infographics Case Study

Guides Tweets

Video Tutorials Podcast

• Extract points from a blog post 
and turn them into a visual 
medium that’s easy to share.

• An effective way to reach a wider 
audience on more visual social 
media platforms like Instagram.

• Use data from internal analytics 
and customer testimonials to 
create case studies.

• 78% of B2B buyers used vendor 
case studies as part of their 
purchasing decisions in the past 
12 months.

• Combine several posts about the 
same topic to create a fresh new 
resource for your readers.

• This type of guide helps position 
brands as a thought leader and 
helps generate leads online.

• Turn statistics, data and 
interesting facts into the tweets 
that are easily shared across 
social platforms.

• Remember, 78% of all tweets are 
shared from mobile devices.

• Turn content into video tutorials 
with step by step demonstrations.

• 1/3 of all online activity is 
watching video: tutorials are easy 
to create and even easier to share 
on platforms like YouTube.

• Turn blog posts into relaxed, 
conversational podcasts where 
internal experts can share 
educational and informative.

• 44% of the US population have 
listened to podcast.

6 Ways to Repurpose Content

www.clearpixelagency.com

http://www.clearpixelagency.com

